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Summary. The results of the survey allow to assess the atti-

tudes of students towards the role of the natural environment 

in the functioning of the company by the concept of social and 

environmental responsibility which only 1/5 of the respondents 

level of salary and the prospects of their personal development 

opportunities within the company while choosing the employer. 

Unfortunately, criteria like the high level of corporate environ-

mental culture and high eco-innovativeness are not important 

during choosing the employer.
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INTRODUCTION

aspect, which is global and affects the diversity of enter-

prises’ strategic choices, it becomes ever more substantial 

to recognize natural environment issues in business1 -

ufacturers and energy users introduce pro-environmental 

or emission-reducing activities, as well as the creation of 

related databases, are referred to in various publications [11, 

objectives is facilitated by the concept of CSR (Corporate 

Social Responsibility) in the framework of the so called cor-

porate environmental responsibility (environmental CSR). 

Successful and effective implementation of this framework 

is possible only with the change of attitudes towards the 

environment of all parties of social and economic activity. 

The environmental knowledge alone is not enough if it is not 

1 -
thor as an equivalent of the environment concept in the management 
sciences.

followed by attitudes changes, that can also be shaped during 

and the society need employees and citizens who create new 

knowledge and new pro-environmental and eco-innovative 

solutions [28]. The development of pro-environmental at-

titudes requires the increase in the level of environmental 

awareness, which is a concept combined from psychologi-

The purpose of this study was to learn the attitudes and 

opinions of young respondents on the subject of the imple-

mentation and realization of the concept of Corporate Social 

Responsibility in relation to the environment. The study 

purposes also included the recognition of the criteria hierar-

chy, which is used by future employees when choosing the 

employer, and the interdependencies among those criteria.

study, and it was distributed directly to the respondents (ran-

2 students, representing 

-

sampling was used, and the sample was diverse in terms of 

respondents was 25 years. The vast majority of the sample 

2 The sample is not representative thus the limitations in 
terms of quantity and sample choice make it impossible to gener-
alize results for all students in Poland. Further studies are planned 
among students of other Polish universities.



-

of Corporate Social Responsibility (response categories: 

“yes” or “no”)? 2. Where did you encounter the concept of 

options: university classes, the media, Internet, conferences, 

is a place for ethics in business? 4. Is it possible to combine 

-

cial interests? 5. Pro-environmental activity of an enterprise 

-

by the principle of environmental responsibility? 7. Do you 

expect enterprises to become more involved in environmen-

tal issues. In this part of the study a scale of 1 to 5 was used. 

were asked about the reasons for enterprises undertaking or 

not undertaking environmental activities (questions 8 and 

multiple choice questions. In the second area of the study 

respondents were asked to rank factors which they took into 
3.

The study conducted among the students indicates that 

only 21% of the respondents are familiar with the concept of 

Corporate Social Responsibility, and the sources of knowl-

-

place and Internet as sources for developing knowledge on 

CSR. 81% of the respondents believe that there is a place 

for ethics in business. 27% of the respondents strongly agree 

with the statement that it is possible to combine the pro-envi-

Over 57% of the respondents answered “probably yes”, 

impossible to combine pro-environmental activities with the 

less than 27% of the respondents pro-environmental activ-

the respondents declared the will to apply the principles of 

environmental responsibility in business, and only less than 

(52%) expect greater involvement of enterprises in envi-

ronmental activities in case of their negative impact on the 

undertaken by all entities, regardless of the type of their 

business. Pro-environmental management is irrelevant for 

3

important criterion.

opinion, and 4.5% do not expect companies to engage in 

environmental activities at all.

that the main incentive to undertake pro-environmental ac-

tivities in enterprises is the creation of a positive image and 

that determines the lack of pro-environmental activities as: 

of answers), the absence of positive role models of shared 

answers). The respondents believe that enterprises, which 

include the principles of sustainable development in their 

natural resources (24% of answers) are perceived as entities 

guided by concern for the natural environment.

In the second area of the study, related to the analysis 

of the variables affecting the selection of the employer by 

the respondents, it was found on the basis of the ranking 

(according to the average rank) that the projected level of 

proposed salary was the most important criterion (2.47). 

In second place, the respondents chose the prospects and 

opportunities for their own development in the company 

opinions of the company employees about the atmosphere 

and company’s involvement in environmental activities 

-

vironmental culture (7.57) and high eco-innovativeness of 

selection criteria went it was observed that for women a 

good image in the society is somewhat more important than 

In the second part of this study area correlations be-

tween variables were examined (between employer selection 

factors). Spearman’s rank correlation analysis showed the 

-

the greater the importance of environmental culture of the 

company for the respondents, the greater the importance of 

its high eco-innovativeness. On the other hand the highest 

the following conclusions: the larger the company and its 

prestige, the less important is the opinion of the company for 

the respondents; the higher the environmental culture in the 

company, the less important is its size in terms of the number 

of employees4. Correlation matrix was presented in Table 1.

4 The structure of enterprises’ size in Poland: small enterpris-
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Ta b l e  1 .  Criteria of selecting the employer – matrix of correlations

1 2 4 5 7 8

1. level of proposed salary

2. development opportunities (trainings, 
workshops)

4. company’s good image in the society

5. company’s size

7. company’s involvement in environmen-
tal activities

8. opinions of employees about the atmos-
phere in the company

-0.40*

0.38*

Source: own elaboration.

Production of energy plants is thus a part of the com-

plex system, namely the national economy. It should be 

considered in multiple aspects, taking into account the 

assumptions and stages of realization of the strategy of 

energy production from renewable sources [14]. In West-

take into account Corporate Social Responsibility and the 

care for the environment as an important criteria in the 

the subject indicates that the most important factors in se-

lecting an employer include: salary level, reputation of 

the company, personal development opportunities, positive 

relationships with colleagues and their expertise, stability 

of employment, size of the company and the personality 

consistent with the results of the study, as the level of the 

proposed salary and growth opportunities in the company 

are the most important determinants for those looking for 

work. Unfortunately, companies’ concern about the natural 

environment expressed by a high environmental culture that 

facilitate high eco-innovativeness in enterprises is hardly 

taken into account by surveyed young future employees, as 

the ranking. Positive image of the enterprise in the society, 

as part of the social responsibility idea realization was clas-

analysis of the employer selection criteria by gender showed 

that women pay more attention to the positive image of 

literature on the subject, which indicates that men are pri-

marily driven by own development opportunities in the 

company, and woman by good reputation of the company 

selection attributes demonstrated that respondents perceive 

the relationship between high eco-innovativeness of com-

panies and their environmental culture. It is interesting 

that the larger the company in terms of the number of em-

ployees, the less important for the respondents is its high 

eco-innovativeness.

environmental objectives belongs to the competency of 

the development of environmental awareness and attitudes 

is a strong incentive of organizational nature. It determines 

the number of environmental instruments used by organi-

zations that promote the reduction of their negative impact 

behaviors contribute to making sustainable and responsible 

attitudes stimulate enterprises to improve the level of en-

vironmental culture and environmental responsibility, as 

the readiness of people for actions and behaviour, showing 

poorly recognized among the Polish society and university 

which drive the enterprises implementing CSR are pri-

marily the positive image and reputation of the company, 

while the cause of limiting the implementation of that idea 

opinions are consistent with the opinions of entrepreneurs, 

mainly from the sector of small and medium-sized enter-

-

ronmental attitudes and behaviour can expect the reduction 

of their negative environmental impact and the increase in 

the employees’ involvement in environmental issues in the 

long term [2]. Reduction of the negative impact on the nat-

ural environment results from the tendency in most entities 

in the developed economies of the world to replace fossil 

energy resources with renewable energy sources, that grew 

transport biofuels (produced from edible plants) emit large 

bio-ethanol produced from sugarcane complies with the 

[4]. These requirements are also met by the biofuels of the 

second and third generation, produced from inedible plants 

or waste materials.
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The foundation to build the corporate responsibility for 

the natural environment consists of the employees of enter-

prises and their attitudes towards respect for the environ-

ment. This study proved that the surveyed young potential 

employees poorly recognize the idea of Corporate Social 

Responsibility, even though the vast majority of them be-

lieve that there is place for ethics in business nowadays. The 

optimistic accent of the study was the fact that the majority 

of respondents was determined to implement the CSR ideas 

in their future businesses, and believed that it is possible to 

combine pro-environmental activities of enterprises with 

-

cate the growing environmental requirements of the young 

generation in the area of the environmental responsibility of 

business decisions, as the vast majority expect enterprises to 

care more about the natural environment. Recruiting and re-

taining the best employees can determine the success of the 

business through the ability to receive and interpret signals 

from the surroundings in times of growing social needs in 

for employer selection it was found that respondents were 

primarily driven by the level of the proposed salary. Unfor-

tunately, environmental elements related to the responsibility 

for the natural environment such as high environmental 

culture and eco-innovativeness were not chosen as criteria 

employer selection criteria due to the role of environmental 

factors, it should be emphasized that the higher the environ-

mental culture of the company, the greater the importance 

of its eco-innovativeness among respondents. The larger the 

enterprise in terms of the number of its employees, the less 

importance is attached by the respondents to the opinion 

can be paying greater attention to eco-innovativeness and 

ethical aspects of the implementation of pro-environmental 

solutions to business in the study programs at universities.
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