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Abstract. The main object of the research was to identify and analyze trends which have appeared on the 
world organic market recently. The article contains an analysis of the worldwide organic market, containing 
the perspectives of both market supply and demand. The analyses are based on international statistics, mo-
stly gathered by FiBL and IFOAM. The author emphasizes the role of countries and regions leading in the 
production or distribution of organic goods.

Introduction
The consumption of organic food is still treated as a new developing trend even though the 

worldwide organic market has existed since the 1920s. The origins of organic farming lie in 
Europe, but this new method of production has spread across the world quite quickly. The first 
organic coffee farm was founded in 1928 in Mexico. The same year, the first ever organic logo was 
introduced – the biodynamic ‘Demeter’ and the first standards for Demeter quality control were 
formulated. In 1931, there were about 1000 biodynamic farms in existence [Aschemann 2007; 
www.demeter.net]. Nowadays, there are about 160 countries worldwide engaged in organic agri-
culture (certified). In 2010, global sales of organic food and drink reached USD 59.1 billion. The 
market had expanded over three-fold in ten years. Although growth has slowed since the financial 
crisis started in 2008, sales have continued to increase at a healthy pace [Willer, Kilcher 2012].

The aim of the article is to analyze the worldwide organic market from the perspectives of both 
supply and demand. The analyses focus on leading countries on the market and on emerging trends. 
The analyses are based on international statistics mostly gathered by FiBL (Research Institute of 
Organic Agriculture), IFOAM (International Federation of Organic Agriculture Movements), and 
IJHARS (Agricultural and Food Quality Inspection – Poland).

Production
In the 1970s, organic farming started to become a widespread phenomenon. This is when con-

sumer awareness of environmental and health issues grew in Europe, North America and Japan, 
leading to a willingness to pay premium prices for organic foods. In the 1980s and 1990s, when 
standards were set and some governments introduced organic aid schemes for farmers, organic 
agriculture was officially recognized. At the same time a legal framework for organic production 
was formed (including definition, logos and certification systems). The international market for 
organic food has started to grow dynamically since then. Since the beginning, consumption has 
been concentrated in industrialized countries of Europe, North America and Asia (North). Organic 
production has been concentrated in developing countries in the southern hemisphere, which have 
grown crops for the large markets in the northern hemisphere [Aschemann 2007].

According to the latest FiBL-IFOAM Survey (2012), there were 37 million hectares of organic 
agricultural land (including in-conversion areas) in 2010. Unfortunately, the area of organic agri-
cultural land decreased slightly from 2009 (by 50 000 hectares, -0.1%). When we compare it with 
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the global area of agricultural land, we can easily find out that only 0.9% of agricultural land was 
organic (certified and in-conversion). In addition, there were further, non-agricultural organic areas 
(mainly wild collection) which amounted to 43 million hectares worldwide [Willer, Kilcher 2012].

The positive perceptions of environmental, social and economic benefits of organic farming, 
among some politicians and policy makers, led to the introduction of financial support programs 
from the late 1980s, initially in seven European countries (Denmark, Sweden, Finland, Germany, 
Austria and so on). The 1992 reform of the Common Agricultural Policy introduced an EU-wide 
agri-environmental support program for organic farming, implemented as of 1994. Outside the EU, 
Switzerland, in particular, has had a long history of political support for organic farming [Padel, 
Lampkin 2007]. Such support apparently encourages farmers to convert agricultural land and 
continuously use organic methods of production. International data related to organic production 
prove this (e.g. in Poland subsidies under CAP, in 2004, caused double growth in the number of 
agricultural holdings) [www.ijhar-s.gov.pl, Żakowska-Biemas 2010].

In 2010, regions with the largest areas of organic agricultural land (including in-conversion 
areas) were Oceania (12.1 million hectares; including 12 million hectares in Australia), Europe 
(10 million hectares), and Latin America (8.4 million hectares; including 4.2 million hectares in 
Argentina). Two-thirds of global organic agricultural land was in Oceania and Europe (Fig. 2). The 
countries with the most organic agricultural land were Australia, Argentina, and the United States 
(1.9 million hectares). Three years earlier, it was Brazil, not the US, which was the leading country 
regarding organic agricultural land. The countries with the largest share of organic agricultural 
land of all farmland were the Falkland Islands (35.9%), followed by Liechtenstein (27.3%) and 
Austria (19.7%). By region, the highest shares were in Oceania (2.9%) and in Europe (2.1%). In 
the European Union, 5.1% of farmland is organic. Globally, there were 1.6 million producers us-
ing organic methods in 2010. About 80% of these were in developing countries of Africa (34%), 
Asia (29%), and Europe (18%). As in previous years, the countries with the most producers were 
India (400551), Uganda (188625), and Mexico (128862) [Willer, Kilcher 2009, 2012].

Even though the area of organic agricultural land has decreased slightly since 2009, there has 
been a strong growth of organic land in some regions. The largest growth of organic agricultural 
land is noted in Europe, where the area has increased by 0.8 million hectares and is now 10 million 
hectares (+9% compared with 2009). The countries with some of the largest increases have also 
been noted in Europe: France (+0.17 million hectares), Poland (+0.15 million hectares), and Spain 
(+0.13 million hectares). There is a trend of moving production centres from Western European 
countries to Central and Eastern European countries (mostly new members of the EU), where costs 
of production are relatively lower [Kowalska 2010]. Africa and North America are the other two 
regions where the area of organic agricultural land has increased. In Asia, however, organic area 
has decreased, mainly due to a major decline of organic farmland in India and China. The area of 
organic farmland in Latin America and Oceania is still the biggest despite a slight decrease in 2010.

The organic arable and permanent crop area increased worldwide by approximately 6% in 2010. 
These crops are particularly relevant for the organic market (but about two-thirds of global organic 
agricultural land is covered by grassland/grazing grass). For arable crops, cereals were the most im-
portant crop group (2.5 million hectares). Oilseeds covered 0.5 million hectares, protein crops and 
vegetables – 0.3 million hectares each. The key permanent crops (almost 3 million hectares), in terms 
of land under organic management, were coffee (0.7 million hectares), olives (0.5 million hectares) 
and cocoa (0.3 million hectares). Regarding wild collection area, most was in Africa (39%) and Europe 
(30%). The leading countries in organic wild collection were Finland (7.8 million hectares), Brazil 
(6.2 million hectares) and Cameroon (6 million hectares). Wild fruits, medicinal and aromatic plants, 
mushrooms and nuts were among the important ones [Willer, Kilcher 2012, www.fibl.org]. As can be 
seen in Figure 1, the organic area has shown an impressive growth for the past decade. Today organic 
production grows worldwide as an alternative system of high value added production. In some countries 
(e.g. Central and Eastern European countries), it is a chance for several groups of farmers to increase 
their incomes in a changing and very competitive market environment [Maciejczak, Zakharov 2011].
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Figure 2 shows the share of the total organic area for different continents. In 2010, a major 
part of the production area lay in Oceania and Latin America. Organic production of those regions 
was mostly export-oriented. In Australia, the non-pastoral certified organic area was only about 
3% of the total certified area. The United States, Europe and Japan were the largest markets for 
Australian organic agricultural produce. The main organic export products were grains, beef, lamb, 
processed products (e.g. wool), seeds and horticultural products (kiwi fruit, apples and pears). 
Fruit juice, wine and soy milk were the main organic beverages exported out of Australia [www.
fao.org]. Although exports continue to increase, the portion of exports to total production is in 
decline as internal markets for organic food and drink develop. There is an increase in organic 
food processing activity. The number of food retailers selling organic products is also increasing.

In Latin America, 85% of what is produced organically is exported to main organic markets, such as 
the European Union, the United States and Japan. For countries with tropical and mountain ecosystems, 
the main organic export products are coffee, cacao, banana, and quinoa. For countries with extensive 
land areas with pastures for animal grazing, the main products are meat and wool. The wild collection 
of nuts is also of significant importance for international markets. However, the organic movement in 
Latin America expects a more effective and clear participation of governments through public policies 
to foster and develop organic agriculture not only for export-oriented operators, but also for the domestic 
organic market and family farmers. Internal markets are growing slowly in this region, especially in 
major cities like Buenos Aires, Mexico City, and São Paulo [Willer, Kilcher 2012, Aschemann 2007].

The majority of certified organic produce in Africa is destined for export markets, particularly 
the European Union market. Key crops are coffee, olives, cocoa, oilseeds, and cotton. However, the 
development of organic agriculture in Africa is entering a new phase. There is a growing recogni-
tion among policy makers that organic agriculture has a significant role to play in addressing the 
pressing problems of food insecurity, poverty, and climate change in Africa [Willer, Kilcher 2012].

When we compare two major importers of organic foods and drinks, North America and Europe, 
we can observe that currently North America has higher import rates than Europe, which is due 
to governmental support of organic supply in Europe and a recent boost in demand in the United 
States and Canada. The data about organic food processing across the world are very poor. The 
fact is that regions particularly involved in organic farming are usually not involved in organic 
food processing. Moreover, the variety of crops grown in every particular ‘production’ region is 
usually small. This causes that finished organic goods come into leading markets of Europe and 
North America from countries of these regions.

Figure 2. Share of total area under organic 
management for each continent in 2010
Rysunek 2. Udział powierzchni upraw ekolo-
gicznych w całkowitym areale ziemi rolniczej 
dla każdego kontynentu w 2010 r.
Source/Źródło: Willer, Kilcher 2012

Figure 1. Development of land area under organic 
management worldwide, 2000-2010
Rysunek 1. Powierzchnia upraw ekologicznych na świecie 
w latach 2000-2010
Source/Źródło: Aschemann 2007, Willer, Kilcher 2009, 
2011, 2012
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Sales
As can be seen in Figure 3, the worldwide organic market has shown a continuous growth since 

the end of 90s. In 2010, global sales were still concentrated in two regions; North America and 
Europe. The two regions are experiencing undersupply, as production is not meeting demand, and 
thus large volumes of imports are coming from other regions, e.g. from Oceania, Latin America, 
but also from Central and Eastern European countries (like Poland), where costs of production 
(labor costs, land etc.) are usually lower. Moreover, global production of organic crops has not 
kept up with the pace of demand, with many sectors (e.g. dairy, fruit and vegetables, meat) re-
porting undersupply. The North American market has been experiencing supply shortages for a 
number of years; Europe and Asia are now also affected [Willer, Kilcher 2012, Achemann 2007, 
Łuczka-Bakuła 2007].

In 2010, the countries with the largest markets were the United States (USD 26.7 billion), 
Germany (USD 8.4 billion) and France (USD 4.7 billion). The United States comprised about 45% 
of worldwide revenue (Fig. 4). In 2010, the average per capita consumption amounted to USD 
8.6 (EUR 6.5). The highest per capita consumption was in Switzerland (USD 213 or EUR 153), 
Denmark (USD 198 or EUR 142), and Luxemburg (USD 177 or EUR 127) [Willer, Kilcher 2012].

In Europe, sales of organic products were approximately EUR 19.6 billion, in 2010. Most of 
the revenue (about 80%) was concentrated in Western Europe. The largest markets were in Ger-
many, France and UK (with a turnover of EUR 2 billion). The countries with the highest shares of 
organic food sales were Denmark (7.2%), Austria (6%), and Switzerland (5.7%). A major develop-
ment, in 2010, was the launch 
of the new European logo for 
organic food, obligatory for 
all products made in the EU.

Not so long ago German 
and British markets were the 
fastest growing markets in 
Europe. Unfortunately, in the 
UK, organic market overall 
sales were down by 3.7% in 
2011. The reduction of choice, 
lack of communication about 
reasons to buy organics and 
a lack of investment in own-
label organic ranges are per-
ceived to be the key factors 
contributing to this decline 
[www.soilassociation.org,  
www.fibl.org]. However, hav-
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Figure 3. World market volume for organic agricultural products, 
1997-2010
Rysunek 3. Rynek produktów ekologicznych ma świecie w latach 1997-2010
Source/Źródło: Aschemann 2007, Willer, Kilcher 2009, 2011, 2012

Figure 4. Distribution of organic sales by country 
worldwide in 2010
Rysunek 4. Sprzedaż żywności ekologicznej na 
świecie w 2010 r.
Source: FiBL-AMI Survey 2012, based on data 
from governments, the private sector and market 
research companies, www.fibl.org
Źródło: FiBL-AMI Survey 2012, na podstawie 
danych rządowych, sektora prywatnego i firm 
badań rynkowych, www.fibl.org
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ing discussed the problem with a couple of participants in the UK organic market, a slightly 
different conclusion came to light. First of all, consumers fail to believe that organic products 
are better, but simply more expensive. Secondly, the offer of retailers is often not fresh enough 
and looks poor. Moreover, organic goods often have to compete with “taste the difference” and 
“finest” foods which also do not contain artificial additives, taste good or even better, and are 
cheaper. It is worth noting that some sectors on the UK organic market continue to grow, e.g. 
organic baby food, meat (lamb, poultry, beef), health and beauty, and textiles. Moreover, some 
interesting trends and patterns are emerging; sales of organic products continue to be bought by 
a much broader demographic group than the traditional image of ‘posh’ organics might suggest 
– with eight out of ten households buying some organic items in 2011; a trend towards buying 
organic food for special occasions (turkey) as well as growing sales from farm shops and other 
specialist independent retailers (even if over 70% of the organic market belongs to supermarkets) 
[Organic market report 2012, www.soilassociation.org].

The US organic market reached nearly USD 29 billion in 2010, and grew at a rate of nearly 
8% this year (mostly due to the organic non-food sector) [Willer, Kilcher 2012]. The US organic 
retail sector has grown by 56% from 2006 to 2010. Sales of organic foods accounted for 4.2% of 
total food sales in 2011, up from 4% a year earlier. Organic fruits and vegetables continued to be 
the most popular organic food items, accounting for nearly half of all spending, while meat, fish 
and poultry were still the fastest growing sectors in 2010. However, consumers tend to be con-
fused over the benefits of organic products when compared to other food attributes, whether they 
are natural, non-GMO, or local [www.foodnavigator-usa.com]. The Canadian consumer market 
was valued at CAD 2.6 billion in 2010. Through 2010 and 2011, the Canadian organic market 
continued to show signs of solid growth and consumer confidence, following the introduction of 
mandatory federal regulations for organic foods in 2009 [Willer, Kilcher 2012]. 

Asia is becoming an important region for organic foods. Demand for organic products is 
concentrated in industrialized countries like Japan, South Korea, Singapore, Taiwan and Hong 
Kong. The Asian market is reporting a healthy growth because of increasing retail distribution and 
rising consumer awareness. So far, production has been mainly located in agricultural countries 
like China, India, Thailand and Indonesia. However, reports on the Chinese domestic market 
paint a picture of robust growth. The organic market in China has quadrupled in the past five 
years. Organic food prices are exceptionally high in some Asian countries. In Japan, Taiwan and 
Singapore, some organic foods are priced 4-5 times higher than non-organic foods. Since most 
finished organic products come in from countries like Australia and the United States, distribution 
costs and import tariffs inflate product prices [Ascheman 2007, Willer, Kilcher 2012]. 

Summary
For years, organic production has been concentrated in southern regions which have been 

export-oriented, while the largest markets for organic agricultural produce have been located in 
northern countries (the United States, EU countries and Japan). Both area of farmland and sales 
have grown for the past decade quite dynamically. Some governments see the benefits of develop-
ing the organic agricultural movement, which is noticeable in the European Union where organic 
producers are particularly supported.

There are some regions and countries which have been real leaders in the organic agricultural 
movement for many years, e.g. the United States of America, Australia, Argentina, Germany 
and the United Kingdom. However, the growth of the organic market has slowed down since the 
financial crisis started (around 2008). It is noticeable in the UK, where organic sales have been 
down for the past three years. At the same time, new locations of organic sales are appearing and 
developing dynamically, like China, big cities of Latin America, or Australia.
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Streszczenie
Celem badań była identyfikacja i analiza trendów,które zaznaczyły się w ostatnich latach na światowym 

rynku żywności ekologicznej. Dokonano analizy światowego rynku produktów ekologicznych, w tym podaży 
oraz zapotrzebowania na nie. Analizy oparto o dane w większości zebrane przez takie organizacje, jak 
FiBL i IFOAM. Podkreślono rolę regionów oraz krajów liderów, w których najwięcej jest ziemi uprawianej 
metodami ekologicznymi i które są jednocześnie największymi eksporterami, bądź w których odnotowuje 
się największą sprzedaż dóbr organicznych.
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